Figure 1. Majority vs. Opposition Share of Total Speaking Time by Group

Berlusconi's Channels
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Figure 2. Majority vs. Opposition Share of Total ST by Channel (Mediaset)
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Figure 3. Majority vs. Opposition Share of Total ST by Channel (RAI)
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Figure 4. Favorite News Channel by Political ID (2001-2004)

Left-Wing Voters Favorite News Channels 2001 vs. 2004
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Center Voters Favorite News Channels - 2001 vs. 2004
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Right-Wing Voters Favorite News Channels 2001 vs. 2004
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The 2001 data refer to interviews conducted between May 18" and June 15" 2001, right
after the May 13" national elections, and mostly before the Berlusconi’s government
assumed power. The 2004 interviews were conducted between April 3 and June 30"

2004, several years into the Berlusconi’s government term.
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Figure 5. Percentage Offset by Political Ideology
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Figure 6. Trust in Public and Berlusconi’s Channels by Political ID (2001-2004)
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Table 1. Public TV - News Directors (2000-2007)

P1 (Channel 1)

June 2000 G. Lerner (Center-Left)
October 2000 A. Longhi (Center-Left)
2001 Elections

April 2002 C.Mimum (Center-Right)*
2006 Elections

September 2006 G. Riotta (Center)

P2 (Channel 2)

1994-2002 C.Mimum (Center-Right)*
April 2002 M. Mazza (Center-Right)

P3 (Channel 3)

1998-2000 E. Chiodi (Center-Left)
June 2000 A. Rizzo Nervo (Center-Left)
July 2001 A. Di Bella (Center-Left)

* From 1991 to 1994 and after July 2007 served respectively as deputy director and director of
Berlusconi's Channel 5 News.



Table 2. Distribution of Total Speaking Time by Group and Channel

Dependent variable: Share of Total Monthly Speaking Time

Majority Right
1) (@) 3 4
Berlusconi_Gov e o0
_ [0.030] [0.026]
. 0.471%** 0.187***
Berlusconi's Channels ['0 029] to 035]
) 0.345%** -0.030
Iy
Berlusconi_Gov * B.'s Channels [0.030] [0.043]
) 0.658***
Public Channels [0.029]
. 0.000
*
Berlusconi_Gov * P. Channels [0.030]
B1 0.603*** 0.065**
[0.025] [0.031]
) 0.143*** -0.024
*
Berlusconi_Gov * B1 [0.025] [0.037]
B2 0.492%** 0.176***
[0.025] [0.031]
) 0.344*** -0.046
*
Berlusconi_Gov * B2 [0.025] [0.037]
B3 0.313*** 0.355***
[0.025] [0.031]
) 0.550%** -0.198***
*
Berlusconi_Gov * B3 [0.025] [0.037]
0.669***
P1 [0.025]
. 0.037
*
Berlusconi_Gov * P1 [0.025]
- 0.603*** 0.066**
[0.025] [0.031]
) 0.127*** -0.042
*
Berlusconi_Gov * P2 [0.025] [0.037]
P3 0.707*** '0038
[0.025] [0.031]
) -0.164*** -0.125***
*
Berlusconi_Gov * P3 [0.025] [0.037]
Constant v Ton2e]
[0.029] [0.026]
Observations 438 438 438 438

Calendar month fixed effects included in all regressions. Public Channels is the base outcome in Column 3; P1 (Channel 1) is the base outcome in
column 4. GLS estimates assuming autocorrelation (AR1) within channel*time period (before, during and after Berlusconi's government) group.
Standard errors in brackets; *** p<0.01, ** p<0.05, * p<0.1.



Table 3. Distribution of Majority Speaking Time across Different Members of the Ruling Coalition

Dependent Variable: Share of Majority Speaking Time

Government Prime Minister Others in Majority Parties Speakers
Government MPs
1) 2 3 4 ®)
B1 0.490*** 0.112%** 0.389*** 0.484*** 0.036***
[0.051] [0.037] [0.041] [0.054] [0.010]
Berlusconi Gov * B1 0.094* 0.108*** -0.006 -0.096 -0.008
- [0.056] [0.036] [0.042] [0.060] [0.010]
B2 0.462*** 0.165*** 0.313*** 0.499*** 0.050***
[0.051] [0.037] [0.041] [0.054] [0.010]
Berlusconi Gov * B2 0.104* 0.169*** -0.063 -0.066 -0.049%***
- [0.056] [0.036] [0.042] [0.060] [0.010]
B3 0.145*** 0.008 0.167*** 0.853*** 0.005
[0.051] [0.037] [0.041] [0.054] [0.010]
Berlusconi Gov * B3 0.498*** 0.400*** 0.084** -0.487*** -0.014
- [0.056] [0.036] [0.042] [0.060] [0.010]
p1 0.432*** 0.135*** 0.319*** 0.530*** 0.047***
[0.051] [0.037] [0.041] [0.054] [0.010]
Berlusconi Gov * P1 0.070 -0.025 0.089** -0.105* 0.027***
- [0.056] [0.036] [0.042] [0.060] [0.010]
P2 0.359*** 0.125%** 0.264*** 0.614*** 0.036***
[0.051] [0.037] [0.041] [0.054] [0.010]
Berlusconi Gov * P2 0.127** -0.027 0.137*** -0.156*** 0.022**
- [0.056] [0.036] [0.042] [0.060] [0.010]
P3 0.408*** 0.124*** 0.322*** 0.557*** 0.046***
[0.051] [0.037] [0.041] [0.054] [0.010]
Berlusconi Gov * P3 0.030 -0.022 0.028 -0.060 0.020**
- [0.056] [0.036] [0.042] [0.060] [0.010]
Observations 438 414 414 438 426

Calendar month fixed effects included in all regressions. Public Channels is the base outcome in Column 3; P1 (Channel 1) is the base outcome in column 4.
GLS estimates assuming autocorrelation (AR1) within channel*time period (before, during and after Berlusconi's government) group. Standard errors in
brackets; *** p<0.01, ** p<0.05, * p<0.1.



Table 4. Favorite News Channel by Political Ideology (2001 vs. 2004)

Dependent Variable: Favorite News Channel

Private Channels Bl B2 B3 P2 P3
(1) (2) (3) (4) (5) (6)
Political Ideology 0.708*** 0.641*** 0.529** 0.537*** -0.100 -0.347***
(right leaning) [0.059] [0.064] [0.207] [0.184] [0.098] [0.105]
2004*Political Ideology -0.173*** -0.223*** -0.135 -0.070 -0.060 -0.223*
(right leaning) [0.061] [0.071] [0.231] [0.201] [0.116] [0.123]
Observations 2756 2756 2756 2756 2756 2756
Log Likelihood -1603 -3288 -3288 -3288 -3288 -3288
Pseudo-R square 0.147 0.134 0.134 0.134 0.134 0.134

Multinomial logit regressions. Column 1 base outcome: Public channels. Other coulmns base outcome: P1 (Channel 1). The following controls and their respective interaction with the 2004

dummy are included: gender, education, age, occupational status, social class, church attendance, index of political knowledge, TV exposure, regional fixed effects. Robust standard errors
clustered by individuals in brackets. *** p<0.01, ** p<0.05, * p<0.1.



Table 5. Consumption of Channels by Political 1deology (2001 vs. 2004)

Dependent Variable: Frequency of Watching each Channel

B1 B2 B3 P1 P2 P3
(1) (2) (3) (4) (5) (6)
Political Ideology 0.323%** 0.208%** 0.266%** -0.195%** -0.203%** -0.272%**
(right leaning) [0.027] [0.026] [0.026] [0.027] [0.026] [0.026]
2004*Political Ideology -0.026 0.035 0.010 0.096*** 0.053 0.006
(right leaning) [0.030] [0.030] [0.030] [0.032] [0.033] [0.030]
Observations 2750 2755 2751 2748 2751 2753

Ordered probit regressions based upon reported frequency of watching each Channel (never of almost never, rarely, fairly often, or very often). The following controls and their
respective interaction with the 2004 dummy are included: gender, education, age, occupational status, social class, church attendance, index of political knowledge, TV exposure,
regional fixed effects. Robust standard errors clustered by individuals in brackets. *** p<0.01, ** p<0.05, * p<0.1.



Table 6. Favorite Bundle by Political 1deology (2001 vs. 2004)

Dependent Variable: Favorite Bundle of News Channels

P1, P2 P1, P3 P2, P1 P2, P3 P2, B P3, P1 P3, P2 P3, B B, P1 B, P2 B, P3 B, B
(1) (2) (3) (4) (5) (6) (7 (8) (9) (10) (11) (12)
Political Ideology ~ _g31g*** _0.680*** -0.603*** -0.892***  -0.001 -0.840*** -0.980*** -0.082  0.379%*** (201*** (0147  0.545%**
(right leaning) [0.102]  [0.134]  [0.158]  [0.234]  [0.148]  [0.151]  [0.219]  [0.203]  [0.087]  [0.101]  [0.142]  [0.106]
2004*Political Ideology g 150 -0.039 0.009 0178 -0.107 0.045 0341 -0.781*** _0.327** -0376*** .0.110  -0.253**

(right leaning) [0.131] [0.178]  [0.225]  [0.349]  [0.198]  [0.202]  [0.313]  [0.253]  [0.129]  [0.143]  [0.192]  [0.121]

Multinomial logit analysis of first and second choice bundles. Base outcome is the bundle (P1,B), where B refers to a Berlusconi channel. The following controls and their respective
interaction with the 2004 dummy are included: gender, education, age, occupational status, social class, church attendance, index of political knowledge, TV exposure. Robust standard

errors clustered by individuals in brackets. *** p<0.01, ** p<0.05, * p<0.1.



Table 7. Trust in Public and Berlusconi's TV (2001 vs. 2004)

Dependent variable: Self-Reported Level of Trust (1-4)

Trust Public Trust Berlusconi Trust Public - Trust Berlusconi
(1) (2) (3)
Political Ideology -0.125*** 0.229*** -0.355***
(right leaning) [0.016] [0.017] [0.021]
2004*Political Ideology 0.102*** -0.032 0.135***
(right leaning) [0.021] [0.021] [0.026]
Observations 2721 2701 2701
R-squared 0.069 0.183 0.177

OLS regressions. The following controls and their respective interaction with the 2004 dummy are included: gender, education, age, occupational status, social
class, church attendance, index of political knowledge, TV exposure, regional fixed effects. Robust standard errors clustered by individuals in brackets. ***
p<0.01, ** p<0.05, * p<0.1.



Table 8. Aggregate Ratings of News Programs by Channel

Dependent Variable: Ratings for Evening News Programs

Bl 0.295***
[0.005]
B2 0.077***
[0.005]
B3 0.057***
[0.005]
P1 0.341***
[0.005]
P2 0.113***
[0.005]
P3 0.117***
[0.005]
B1*Berlusconi_Gov 0.005
[0.005]
B2*Berlusconi_Gov -0.007
[0.005]
B3*Berlusconi_Gov 0.006
[0.005]
P1*Berlusconi_Gov -0.019%**
[0.005]
P2*Berlusconi_Gov 0.005
[0.005]
P3*Berlusconi_Gov 0.010**
[0.005]

Auditel monthly market shares over 2001-2007. GLS estimates assuming autocorrelation (AR1) within channel*time
period (before, during and after Berlusconi's government) group. Standard errors in brackets; *** p<0.01, **
p<0.05, * p<0.1.



Table 9. Consumption of Newspapers by Political Ideology (2001 vs. 2004)

Dependent Variable: Frequency of Watching each Channel

Newspaper ideology

Overall consumption LaRepublica (right leaning)
(1) (2) (3)
Political Ideology -0.031 -0.723*** 0.305%**
(right leaning) [0.035] [0.105] [0.036]
2004*Political Ideology 0.028 0.151 -0.022
(right leaning) [0.037] [0.117] [0.035]
Observations 2754 2756 760

Columns 1 and 2 represents coefficients from logit regressions. Column 3 represents an OLS regression in which newspaper ideology is
the dependent variable. The following controls and their respective interaction with the 2004 dummy are included: gender, education,
age, occupational status, social class, church attendance, index of political knowledge, TV exposure, regional fixed effects. Robust
standard errors clustered by individuals in brackets. *** p<0.01, ** p<0.05, * p<0.1.





